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	Critical Thinking 

	Search Justification

	You provide a comprehensive overview of your search strategy and have presented this in a manner that will make sense to your client. You demonstrate a thorough understanding of the theory relating to search and have utilised current academic and industry research.

	You provide a sound overview of your search strategy that is written in clear terms for your client. You demonstrate an understanding of the theory relating to search drawing from a range of quality academic and industry sources. 
	You provide a good overview of your search strategy. You have presented a limited range of academic and industry sources. 
	You demonstrate an understanding of the theory relating to search drawing and have written a sound overview.
	
	You fail to demonstrate a clear understanding of the search and do not provide appropriate academic references.


	Keyword Research and Keyword List
	You use keyword research well to identify strong and relevant keywords to target your ad. You strategically connect with business goals to optimise the kind of traffic. You strategically use keyword match types and symbols across your keyword list.

	Your use of keyword research is very skilful, and the connection between the keywords and business goals is strong. You use keyword match types and symbols across your keyword list.
	You demonstrate a good understanding of keyword research and develop keywords that connect with business goals. There is some use of keyword match types and symbols across your keyword list.
	You have developed some appropriate keywords and generally align with business goals. There is limited use of keyword match types and symbols across your keyword list.
	
	You fail to develop keywords in line with business strategy. You have neglected to use keyword match types and symbols across your keyword list.

	Knowledge and Skills 

	Search Volume Estimates and Budget Breakdown
	You demonstrate strong skills in budget management based on your chosen keywords. Across the campaign, you achieve significant search volume across both low and high volume keywords whilst maintaining CPC efficiency.

	You demonstrate very good skills in budget management based on your chosen keywords. Across the campaign, you achieve high search volume across both low and high volume keywords whilst maintaining relatively efficient CPCs.
	Your budget management is good, based on your chosen keywords. You achieve good search volume and maintain acceptable CPC efficiency.
	Your budget management is acceptable. However, your chosen keywords do not provide ideal search volume or CPC efficiency.

	
	You fail to provide appropriate search volume estimates and budget.



	[bookmark: _GoBack]Ad Copy, Sitelinks, and Ad Group Relevance
	Your sitelinks and ad copy are highly relevant and persuasive, following Google’s editorial standards, particularly with regards to punctuation. Your ads are built around a strong call to action. You have included at least one keyword in your ad and have a strong connection between landing page, ad group, and ad.

	Your sitelinks and ad copy are effective and follow Google’s editorial standards, particularly with regards to punctuation. 
Your ads demonstrate a convincing call to action. You have included at least one keyword in your ad and have a good connection between landing page, ad group, and ad.
	Your sitelinks and ad copy follow Google’s editorial standards. 
A good call to action is delivered through good incentives, and you have included at least one keyword in your ad and have a connection between landing page, ad group, and ad.

	Your ad copy is appropriate, but perhaps could have been more strategic.
Your ads have an acceptable call to action, and you have built a loose connection between landing page, ad group, and ad.
	
	You fail to provide appropriate ad copy and messaging that meets Google’s editorial standards.
You fail to provide an appropriate call to action ad, and there is no linking between landing page, ad group, and ad.

	Professional Communication 

	Clarity and Persuasion of Search Campaign
	The assessment is clear and concise and has no technical errors, with all template fields completed flawlessly. 
	You organise the content clearly and make very few technical errors, with most fields completed correctly.
	You organise the content clearly and make few technical errors.
	You attempt to organise the content clearly but make some technical errors.
	
	You present the content in an incoherent way and make frequent technical errors.



